25 July – Promotion of Family Information Line and FamilyForce.ca
Click here to find out more. 
_________________________________

Director Military Family Services (DMFS) wishes to remind all Canadian Military Family Resource Centres (C/MFRCs) that with the official launch of the Family Information Line (FIL) and FamilyForce.ca behind us, all promotional material with mfrc.ca and the 1-877 number should be discarded or revised as appropriate.  New material should point families to the FamilyForce.ca website along with the toll-free 1-800-866-4546 FIL number.

As indicated some time ago in an article on our website, the mfrc.ca domain has been forwarding to FamilyForce since 2009 with a view to do so until the launch of FamilyForce.ca.   The mfrc.ca domain name belongs to Halifax & Region MFRC and the agreement between DMFS and Halifax to use mfrc.ca in this way has since expired.

Similarly, as also indicated to all centres on 18 February 2011, a decision was made to reroute the 1-877 line to the new FIL at 1-800-866-4546, rendering the 1-800-866-4546 number the most accessible for all Canadian Forces families. 
To that end, DMFS is pleased to share with you the newly revised National Graphics Standards manual to help all C/MFRCs access the appropriate logos and guidelines for use.
The manual has been developed to assist all C/MFR staff and volunteers in their communications, publications and promotional activities. These guidelines will help the Military Family Services Program (MFSP) achieve consistency and clarity, both online at www.familyforce.ca and on the ground at local Centres.

Please review this manual, and note the inclusion of each of the Program’s related identifiers: the MFSP logo, the Military Families: Strength Behind the Uniform (SBU) logo, the new FamilyForce logo, and the new FIL logo. Details are also provided on the use of the Department of National Defence (DND) flag symbol, and the Canada wordmark. Although the Support Our Troops Yellow Ribbon Image is not an MFSP identifier, details regarding its use are also provided herein in order to ensure brand integrity and provide guidance on the proper use of the image.

Questions regarding the contents of this manual and the application of the various logos described should be directed to the DMFS Communications Manager.

The manual, along with various formats of each logo, is available by clicking here.
